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ʇʦʯʝʤʫ  

ʤʳ?
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ʉ 2006 ʛʦʜʘ ʨʘʟʨʘʙʘʪʳʚʘʝʤ ʠ ʫʩʧʝʰʥʦ  

ʨʝʘʣʠʟʫʝʤ ʩʪʨʘʪʝʛʠʠ ʧʨʦʜʚʠʞʝʥʠʷʨʦʩʩʠʡʩʢʠʭ  

ʠ ʤʝʞʜʫʥʘʨʦʜʥʳʭ ʢʦʤʧʘʥʠʡ ʠʙʨʝʥʜʦʚ.

ʈʘʙʦʪʘʝʤ ʩ ʚʥʫʪʨʝʥʥʠʤʠ ʠ ʚʥʝʰʥʠʤʠʘʫʜʠʪʦʨʠʷʤʠ:  

ʢʣʠʝʥʪʘʤʠ, ʧʘʨʪʥʸʨʘʤʠ, cʦʪʨʫʜʥʠʢʘʤʠ,  

ʞʫʨʥʘʣʠʩʪʘʤʠ,ʙʣʦʛʝʨʘʤʠ.

ʈʘʙʦʪʘʝʤ ʧʦ ʩʪʘʥʜʘʨʪʘʤ ʢʘʯʝʩʪʚʘʫʩʣʫʛ  

ʤʝʞʜʫʥʘʨʦʜʥʳʭ ʢʦʤʤʫʥʠʢʘʮʠʦʥʥʳʭ  

ʘʛʝʥʪʩʪʚ.

35ʧʨʦʬʝʩʩʠʦʥʘʣʦʚ

ʚ ʦʙʣʘʩʪʠʢʦʤʤʫʥʠʢʘʮʠʡ.

ɹʦʣʝʝ 3000ʢʦʥʪʘʢʪʦʚ  

ʉʄʀ ʚ 6ʩʪʨʘʥʘʭ.

ɺʜʦʭʥʦʚʣʷʶʱʠʝ  

ʨʝʟʫʣʴʪʘʪʳ.

Tʦʧ-10

ʚʈʦʩʩʠʠ,

ʧʦʜʘʥʥʳʤʅʘʮʠʦʥʘʣʴʥʦʛʦ

ʨʝʡʪʠʥʛʘ ʢʦʤʤʫʥʠʢʘʮʠʦʥʥʳʭ  

ʢʦʤʧʘʥʠʡ TOP-COMM ɸʂʄʈ, 2018 ʛ.

SMM-ʘʛʝʥʪʩʪʚ ʈʦʩʩʠʠ, 

ʧʦ ʜʘʥʥʳʤ ʨʝʡʪʠʥʛʘ TAGLINE, 2017 ʛ.Tʦʧ-15
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ɻʝʦʛʨʘʬʠʷ PR Partner

ʗʚʣʷʝʤʩʷ ʘʢʪʠʚʥʳʤ 

ʫʯʘʩʪʥʠʢʦʤ  

ʧʨʦʬʝʩʩʠʦʥʘʣʴʥʳʭ 

ʘʩʩʦʮʠʘʮʠʡ:

ʈʝʛʠʦʥʳʧʨʠʩʫʪʩʪʚʠʷ:

PR Partner LEWIS+ IPRN

ʋʯʘʩʪʥʠʢ ʩʝʪʠ LEWIS+,  

ʦʙʲʝʜʠʥʷʶʱʝʡ ʢʨʫʧʥʦʝ  

ʤʝʞʜʫʥʘʨʦʜʥʦʝ ʘʛʝʥʪʩʪʚʦ  

LEWIS ʠ ʥʝʟʘʚʠʩʠʤʳʝ

PR-ʘʛʝʥʪʩʪʚʘ ʧʦ ʚʩʝʤʫ 

ʤʠʨʫ
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