
ʇʦʯʝʤʫ PR PARTNER?

ʄʳ ʧʦʥʠʤʘʝʤ ɺʘʰ ʙʠʟʥʝʩ

ʄʳ ʨʘʙʦʪʘʝʤ ʥʘ ʨʝʟʫʣʴʪʘʪ



ʉ 2006 ʛʦʜʘ ʨʘʟʨʘʙʘʪʳʚʘʝʤ ʠ ʫʩʧʝʰʥʦ  

ʨʝʘʣʠʟʫʝʤ ʩʪʨʘʪʝʛʠʠ ʧʨʦʜʚʠʞʝʥʠʷʨʦʩʩʠʡʩʢʠʭ  

ʠ ʤʝʞʜʫʥʘʨʦʜʥʳʭ ʢʦʤʧʘʥʠʡ ʠʙʨʝʥʜʦʚ.

ʈʘʙʦʪʘʝʤ ʩ ʚʥʫʪʨʝʥʥʠʤʠ ʠ ʚʥʝʰʥʠʤʠʘʫʜʠʪʦʨʠʷʤʠ:  

ʢʣʠʝʥʪʘʤʠ, ʧʘʨʪʥʸʨʘʤʠ, cʦʪʨʫʜʥʠʢʘʤʠ,  

ʞʫʨʥʘʣʠʩʪʘʤʠ,ʙʣʦʛʝʨʘʤʠ.

ʈʘʙʦʪʘʝʤ ʧʦ ʩʪʘʥʜʘʨʪʘʤ ʢʘʯʝʩʪʚʘʫʩʣʫʛ  

ʤʝʞʜʫʥʘʨʦʜʥʳʭ ʢʦʤʤʫʥʠʢʘʮʠʦʥʥʳʭ  

ʘʛʝʥʪʩʪʚ.

35ʧʨʦʬʝʩʩʠʦʥʘʣʦʚ

ʚ ʦʙʣʘʩʪʠʢʦʤʤʫʥʠʢʘʮʠʡ.

ɹʦʣʝʝ 3000ʢʦʥʪʘʢʪʦʚ  

ʉʄʀ ʚ 6ʩʪʨʘʥʘʭ.

ɺʜʦʭʥʦʚʣʷʶʱʠʝ  

ʨʝʟʫʣʴʪʘʪʳ.

Tʦʧ-10

ʚʈʦʩʩʠʠ,
ʧʦʜʘʥʥʳʤʅʘʮʠʦʥʘʣʴʥʦʛʦ

ʨʝʡʪʠʥʛʘ ʢʦʤʤʫʥʠʢʘʮʠʦʥʥʳʭ  

ʢʦʤʧʘʥʠʡ TOP-COMM ɸʂʄʈ, 2018 ʛ.

SMM-ʘʛʝʥʪʩʪʚ ʈʦʩʩʠʠ, 
ʧʦ ʜʘʥʥʳʤ ʨʝʡʪʠʥʛʘ TAGLINE, 2017 ʛ.Tʦʧ-15
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ʋʩʣʫʛʠ, ʢʦʪʦʨʳʝ ʤʳ ʧʨʝʜʦʩʪʘʚʣʷʝʤ

PR

Åʈʘʟʨʘʙʦʪʢʘ ʠ ʨʝʘʣʠʟʘʮʠʷ 

PR-ʩʪʨʘʪʝʛʠʡ

Åʈʘʙʦʪʘ ʩʦ ʉʄʀ ʠ ʙʣʦʛʝʨʘʤʠ 

(ʧʨʝʩʩ-ʦʬʠʩ)

Åʈʘʙʦʪʘ ʩ ʧʘʨʪʥʝʨʘʤʠ

Åʂʦʧʠʨʘʡʪʠʥʛ

Åʂʦʥʩʘʣʪʠʥʛ

Åʆʙʫʯʝʥʠʝ

Åɸʥʪʠʢʨʠʟʠʩʥʳʡ PR

Åʄʦʥʠʪʦʨʠʥʛʠ ʠ ʘʥʘʣʠʪʠʢʘ

Digital

Åʈʘʟʨʘʙʦʪʢʘ SMM-ʩʪʨʘʪʝʛʠʡ

ÅSMM-ʧʨʦʜʚʠʞʝʥʠʝ

Åʄʝʥʝʜʞʤʝʥʪ ʨʝʧʫʪʘʮʠʠ

Åʈʘʙʦʪʘ ʩ ʦʙʨʘʪʥʦʡ ʩʚʷʟʴʶ

Åʈʘʙʦʪʘ ʩ ʬʦʨʫʤʘʤʠ, 

ʩʘʡʪʘʤʠʦʪʟʳʚʦʚ

Åɸʥʪʠʢʨʠʟʠʩʥʳʡ PR 

ʚ ʩʦʮʠʘʣʴʥʳʭʩʝʪʷʭ

Eventʠ ʤʘʨʢʝʪʠʥʛ

ƌʆʨʛʘʥʠʟʘʮʠʷ ʤʝʨʦʧʨʠʷʪʠʡ 
çʧʦʜ ʢʣʶʯè

ƌʈʘʟʨʘʙʦʪʢʘ ʢʦʥʮʝʧʮʠʠ 
ʠ ʤʦʜʝʨʘʮʠʷ ʤʝʨʦʧʨʠʷʪʠʷ

ƌʇʦʠʩʢ ʠ ʢʦʥʪʨʦʣʴ ʨʘʙʦʪʳ 
ʧʦʜʨʷʜʯʠʢʦʚ

ƌʇʦʜʛʦʪʦʚʠʪʝʣʴʥʘʷ ʨʘʙʦʪʘ 
ʩʦ ʩʧʠʢʝʨʘʤʠ

ƌʄʘʨʢʝʪʠʥʛʦʚʳʝ ʘʢʮʠʠ

ƌʄʘʨʢʝʪʠʥʛʦʚʳʝ ʠʩʩʣʝʜʦʚʘʥʠʷ

ɼʠʟʘʡʥ

ƌʈʘʟʨʘʙʦʪʢʘ ʬʠʨʤʝʥʥʦʛʦ ʩʪʠʣʷ

ƌʆʬʦʨʤʣʝʥʠʝ ʧʨʝʟʝʥʪʘʮʠʡ 
ʠ ʤʝʨʦʧʨʠʷʪʠʡ (ʨʦʣʣ-ʘʧ,r 

ʨʘʟʜʘʪʦʯʥʘʷ ʧʦʣʠʛʨʘʬʠʷ ʠ ʜʨ.)

ƌʈʘʟʨʘʙʦʪʢʘ ʨʝʢʣʘʤʥʳʭ 
ʠ ʧʨʝʟʝʥʪʘʮʠʦʥʥʳʭ ʤʘʪʝʨʠʘʣʦʚ 

(ʣʠʩʪʦʚʢʠ, ʙʫʢʣʝʪʳ, ʘʬʠʰʠ, ʧʣʘʢʘʪʳ, 

ʥʘʨʫʞʥʘʷ ʨʝʢʣʘʤʘ ʠ ʜʨ.)

ƌʉʦʟʜʘʥʠʝ ʠʣʣʶʩʪʨʘʮʠʡ 
ʠ ʠʥʬʦʛʨʘʬʠʢʠ

ƌʉʪʫʜʠʡʥʘʷ ʠ ʨʝʧʦʨʪʘʞʥʘʷ ʩʲʝʤʢʘ
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IT & ʊʝʣʝʢʦʤ ʌʠʥʘʥʩʳ ʠ ʅʝʜʚʠʞʠʤʦʩʪʴFMCG & Fashion

ʂʣʠʝʥʪʳ PR Partner
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Digital & SMM 

ʂʣʠʝʥʪʳ PR Partner
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Event



ɻʝʦʛʨʘʬʠʷ PR Partner
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ʗʚʣʷʝʤʩʷ ʘʢʪʠʚʥʳʤ 

ʫʯʘʩʪʥʠʢʦʤ  

ʧʨʦʬʝʩʩʠʦʥʘʣʴʥʳʭ 

ʘʩʩʦʮʠʘʮʠʡ:

ʈʝʛʠʦʥʳʧʨʠʩʫʪʩʪʚʠʷ:

PR Partner LEWIS+ IPRN

ʋʯʘʩʪʥʠʢ ʩʝʪʠ LEWIS+,  

ʦʙʲʝʜʠʥʷʶʱʝʡ ʢʨʫʧʥʦʝ  

ʤʝʞʜʫʥʘʨʦʜʥʦʝ ʘʛʝʥʪʩʪʚʦ  

LEWIS ʠ ʥʝʟʘʚʠʩʠʤʳʝ

PR-ʘʛʝʥʪʩʪʚʘ ʧʦ ʚʩʝʤʫ 

ʤʠʨʫ


